
REGULATIONS CONCERNING leadAff AFFILIATE SYSTEM  

§1 General provisions 

1. These regulations specify the terms and conditions of participation in leadAff affiliation system.  

2. The owner of leadAff is the company operating under the name Rankomat Spółka z ograniczoną 

odpowiedzialnością Sp. K. with its registered office in Warsaw (01-141) at ul.  Wolska 88,  entered in 

the Register of Entrepreneurs kept by the District Court for the capital city of  Warsaw, the 12th 

Economic Department under the number 0000588980; Tax identification number NIP: 527-27-51-

881; National Business Registry number [REGON]: 363096183, e-mail: kontakt@leadaff.pl, telephone 

number: +48 535 553 508, hereinafter referred to as the Regulations of leadAff or Rankomat.  

3. With the start of the advertisement’s emission, the Publisher accepts the terms and conditions of 

these Regulations.  

 

§2 The subject matter of the Regulations 

1. The rules of cooperation between leadAff and the Publisher, concerning publication of an 

Advertisement made available by leadAff on the Websites or E-mail Databases of the Publisher as 

well as rules of remuneration of the Publishers in this respect are the subject-matter of these 

Regulations.  

2. The agreement for the lease of advertising space is concluded between the Publisher and leadAff.  

3. Regulations are available in an electronic form at: 

http://leadaff.pl/leadAff_regulamin_systemu_afiliacyjnego.pdf in a form which enables it to be 

downloaded, stored and read in the normal course of operations.  

 

§3 Definitions 

1. The Publisher - any natural or legal person holding one or more Website or E-mail Database, who 

accepted these Regulations and was approved by leadAff as well as joined the leadAff affiliate 

system.  

2. The Advertiser - any natural or legal person who entrusts leadAff the execution of the Campaign. 3. 

Internet service- Internet service, means a set of mutually related websites, appearing under a 

unique Internet address, along with with shared content, graphical outline and IT mechanisms.  

4. E-mail Database - a collection of e-mail addresses belonging to people, who voluntarily signed up 

to the e-mail database and gave their consent to receive advertising and commercial information.  

5. Campaign - advertising activities carried out for the benefit of the Advertiser by leadAff in 

cooperation with the Publisher. Each Campaign has a specific Settlement Model and, additionally, 

the purpose of the campaign, the profile of the user, set of advertisements and other related matters 

can be described during their term.  

6. Settlement Model - determines the rules for calculating the remuneration due to the Publisher in 

respect to the execution of the Campaign. The Publisher may receive remuneration for providing 

correct clicks, leads, on-line applications, sales or actions.  



7. User - a person using the Internet, who carries out activities in the form of Clicking in the 

advertisement placed on the Publisher’s Website or an e-mail message from the Publisher and is 

redirected to the Target Website. 

8. Advertisement - a form of Internet advertisement, which is necessary for the implementation of 

the Campaign, including text link, banner, or mailing. Clicking on the advertisement causes the 

redirection of the user to the Target Website.  

9. Target Website - means the website or websites aimed at implementation of the Campaign, 

indicated by leadAff in the Publisher's Panel or provided in e-mail communication between the 

Publisher and the representative of leadAff.  

10. Clicking - clicking, by the user, on the advertisement located on the Publisher's website or in an e-

mail message sent by the Publisher, resulting in the redirection of the user to the Target Website.  

11. Contact Form (lead) - format used for the transmission of data of Users and one of the units of 

account between the Publisher and leadAff. The simplest form of a contact lead contains telephone 

number and usually it contains the following fields: first name, last name and e-mail.  

12. Wrong lead - a contact form, derived from the Website of the Publisher, which:  

a. has already been registered in the database of leadAff or the Advertiser (duplicate),  

b. is not a contact - no possibility of contact with a person by phone,  

or by e-mail within 48 hours,  

c. is not interested in any of the advertised products - the User,  

who filled in the contact form (lead), does not declare a wish to take advantage of 

any of the offers proposed by leadAff.  

d. The user has not filled in an application form independently - the data has been 

entered by a third party. 

13. On-line application form - an extensive application form, which being filled in by the user, goes 

directly to the institution concerned  

14. Action - specific activity, such as registration on the website or subscription to the newsletter, 

which is carried out by the User who, as a result of the Campaign, was redirected to the Target 

Website.  

15. Sale - occurs when the User who, as a result of the Campaign was redirected to the Target 

Website and makes a purchase of the offered product or service.  

16. Artificial Traffic - the traffic, the source of which are not conscious actions of the Users who click 

on advertisement, hoping to see the offer published on the Target Website. Artificial traffic can also 

be considered as the action of bots (special programs / scripts), which automatically generate 

artificial clicks and actions without the participation of real Users or actions of people who 

repeatedly click on advertisements and carry out actions in order to artificially increase the statistics.  

17. The Publisher's Panel - Internet system made available to the Publisher by leadAff. The Publisher 

has his own individual account, through which he has an access to all campaigns made available to 

him as well as to information about them and the current statistics concerning emission of 

Advertisements.  

 



§4 Technical Requirements 

 

1. The following is required for the proper use of the services provided as part of the the Affiliate 

System:  

a. Internet Explorer browser  - version 8 or later or Mozilla Firefox -  minimum 25 or 

later, or Google Chrome - 30 or later, or Opera version 8 or later, or Safari in the 

latest version. 

b. Possession of an active and properly configured e-mail account, 

c. Possession of the bank account by the Publisher.  

 

§ 5 Requirements concerning legal form of the Publisher 

 

1. Cooperation between leadAff and the Publisher is possible if the Publisher has one of the following 

legal forms:  

a. A legal person, an organisational unit without legal personality, a natural person 

carrying out economic activities, settling income tax in Poland, 

b. A legal person, an organisational unit without legal personality, a natural person 

carrying out economic activities, settling income tax in a country other than Poland, 

c. A natural person not carrying out economic activities, settling income tax in Poland.  

2. The Publisher is obliged to immediately inform leadAff about any change concerning his legal 

status or in the status of the VAT payer (whether it is an active VAT payer or not).  

 

§6 Rights and obligations of leadAff 

 

1. leadAff represents and warrants to the Publisher that it has all the necessary resources and 

technical means (hardware, software, etc.) that enable cooperation in accordance with the 

Regulations.  

2. leadAff undertakes to maintain the utmost diligence in the process of counting statistics 

concerning  the emission of the Campaign, including those generated by the Publisher i.e: Clicks, 

leads, on-line application forms, actions or sales.  

3. leadAff provides the Publisher with an access to statistics concerning  campaigns emitted by him. 

The Publisher will be able to track statistics on-line in the Publisher's Panel or such data will be 

provided to him in another agreed form.  

4. leadAff will provide the Publisher with advertising materials necessary for the emission of the 

Campaign in accordance with these Regulations.  

5. leadAff reserves the right to change the details of any Campaign at any time with immediate 

effect. This may relate to each parameter of the Campaign, and in particular , to the Settlement 

Model, duration and available Advertisements.  leadAff will inform the Publisher about any change 

through the Publisher's Panel  or via e-mail.  

6. leadAff may at any time suspend the account of the Publisher, whose actions are contrary to the 

provisions of law, these Regulations or when the amount of erroneous forms resulting from the 

traffic generated by the Publisher exceeds 50% of all acquired leads in a given period.  



 

 

§7 Statements of the Publisher 

 

1. The Publisher represents and warrants to leadAff that he has all the necessary resources and 

technical means that enable cooperation in accordance with the Regulations. 

2. The Publisher declares that he holds all the rights to use all the Websites and E-mail Bases declared 

to the leadAff as well as he is authorised to publicise Advertisements within them.  

3. The Publisher declares that all Databases (e-mail databases), which he uses, were created and are 

kept in accordance with applicable provisions of law, including in particular the provisions of the Act 

of 29 August 1997 on the protection of Personal Data (Journal of Laws No. 133, item 883), and the 

Publisher holds declarations of all the individuals, whose data are included in the database, that they 

express their consent to the processing of their data for marketing purposes, and that they gave their 

consent to receive commercial information under the provisions of the Act of 18 July 2002 on 

electronic services (Journal of Laws of 2002 No. 144, item 1204), and such consents are valid and 

have not been revoked.  

4. The Publisher declares that all information provided by him and concerning his person are true and 

correct.  

5. The Publisher declares that he is 18 years old and that he is of legal age in accordance with 

generally applicable provisions of Polish law.  

6. The Publisher agrees to the processing of his personal data in order to implement the provisions of 

these Regulations and the cooperation as part of the affiliate program. The administrator of personal 

data of the Publisher shall be Rankomat Spółka z ograniczoną odpowiedzialnością Sp. K. with its 

registered office in Warsaw (01-141) at ul. Wolska 88,  entered in the Register of Entrepreneurs kept 

by the District Court for the capital city of Warsaw, the 12th Economic Department under the 

number 0000588980; Tax identification number NIP: 527-27-51-881; National Business Registry 

number [REGON]: 363096183. The data was provided voluntarily. The Publisher has access to his 

personal data. 

 

§8 Shipment of Mailings 

 

1. In order to properly make a shipment of Mailing, the Publisher, after receiving Materials from 

leadAff , is obliged to send  Test Message  to e-mail addresses (test addresses) indicated by leadAff .  

2. After receiving the Test Message, LeadAff  informs the Publisher, via email, about acceptance of 

the Test Message or the need to make some changes in the Test Message. 

3. After receiving information from leadAff about the acceptance of the Test Message, the Publisher 

sends Mailing in accordance with paragraph below. 

4. The Publisher sends Mailing of such content, appearance and title as the Test Message approved 

by the leadAff .  



5. The Publisher declares that he holds all the rights to use all  E-mail Bases declared to the leadAff as 

well as he is authorised to publicise Advertisements within them. 

6. The Publisher declares that all Databases (e-mail databases), which he uses, were created and are 

kept in accordance with applicable provisions of law, including in particular the provisions of the Act 

of 29 August 1997 on the protection of Personal Data (Journal of Laws No. 133, item 883), and the 

Publisher holds declarations of all the individuals, whose data are included in the database, that they 

express their consent to the processing of their data for marketing purposes, and that they gave their 

consent to receive commercial information under the provisions of the Act of 18 July 2002 on 

electronic services (Journal of Laws of 2002 No. 144, item 1204), and such consents are valid and 

have not been revoked. 

7. The Publisher is obliged to agree all the conditions for sending Mailing with representatives of 

leadAff. The arrangements relate in particular to the date of shipment, mailing's content, technical 

accuracy test or the method of settlement.  

8. The Publisher has no right to interfere with the content of Materials, provided to him by leadAff in 

order to make a shipment of Mailing. 

9. The Publisher has the right to use the Materials referred to in paragraph above solely for the 

purpose of shipment of Mailing commissioned by leadAff. 

10. The Publisher is not allowed to provide the content of illegal nature. 

11. In the event that the Publisher violates the provisions of this paragraph, in particular in the event 

of sending mailing without consultation and approval of the leadAff or contrary to its arrangements, 

leadAff has the right to take adequate steps, in particular not to pay remuneration to the Publisher or 

to question its amount, require cessation of activities not consistent with the Regulations, 

compensation and possible remedies. 

 

§6 Rights and obligations of the Publisher 

 

1. The Publisher, who has obtained the consent of leadAff for the implementation of the particular 

Campaign, has the right to place Advertisements on his Website or to send them to his e-mail 

databases as well as to receive the remuneration in respect to such activities.  

2. The Publisher, who wants to send an advertising mailing  as part of  the Campaign is obliged to 

agree such shipment of mailing with representatives of leadAff. The arrangements relate in particular 

to the date of shipment, the content of mailings,  technical accuracy test or the method of 

settlement. In the case of shipment of mailing by the Publisher without consultation and approval of 

leadAff or contrary to its arrangements, remuneration for such activities will not be paid to the 

Publisher, and in the event of damage  caused by such activities, the Publisher will be required to 

cover such damage suffered by leadAff,  the Advertiser or other entities.  

3. The Publisher has the right to present Advertisements on the Website in any manner  chosen by 

him, whereas:  

a) the method of presentation of Advertisement must comply with the applicable laws,  

b) the method of presentation of Advertisement must be clear for the Website User and cannot 

confuse him as to the place where he will be redirected by the link placed in the Advertisement.  



4. The Publisher is no allowed to generate Artificial Traffic.  

5. The Publisher agrees not to take actions inconsistent with the provisions of these Regulations, 

which aim is to artificially increase the amount of remuneration payable to the Publisher. First of all, 

it is prohibited to use the contacts to friends and loved ones, or encouraging them to actions in the 

Campaigns, that would not be oriented on taking advantage of the offer posted on the Target 

Website. 

6. The Publisher agrees not to send the lead that has  already been sent to leadAff as part of the 

Affiliation System to any other entity doing business competitive to the business of leadAff.  

7. In the event of conscious actions of the Publisher, referred to in point 4-6 above, leadAff has the 

right to take adequate steps, in particular to contest the amount of remuneration due to the 

Publisher, to require the cessation of operations in breach with the Regulations as well as to demand 

compensation or to terminate the cooperation with immediate effect.  

8. The Publisher is obliged to follow and accept information provided by leadAff within the 

Publisher's Panel available at www.leadaff.pl as well as information provided by leadAff electronically 

to  an e-mail address given by the Publisher .  

9. The Publisher has the right to withdraw from the cooperation as part of leadAff Affiliate System  at 

any time without any consequences.  

10. The Publisher is not allowed to provide the content of illegal nature.  

 

§10 Remuneration of the Publisher 

 

1. The rules for calculating the remuneration due to the Publisher in respect to the presentation of 

Advertisement in the Campaign are set out in the information about the Campaign available on the 

Publisher's Panel or have been provided to the Publisher via email.  

2. leadAff reserves the right to change the rates and rules for calculating the remuneration referred 

to in item 1 above, at any time and with immediate effect.  leadAff will inform the Publisher about 

any change in the applicable rates.  

3. The amount of remuneration shown in the statistics available on the Publisher's Panel is not 

binding. It applies to all activities performed by the Publisher before verification of their correctness. 

If there were no other arrangements between the Publisher and leadAff, the basis for determining 

the final amount of remuneration payable to the Publisher are the reports from each Campaign, 

received by leadAff from the Advertiser. These reports indicate the number of valid leads, 

applications, actions etc. supplied by the Publisher in a given month.  

4. Payment of remuneration for the Publishers is made on a monthly basis. The remuneration of a 

given month is calculated at the latest between the 10th and 15th day of the following month. At 

that time, the Publisher will receive an e-mail information from leadAff about the amount of 

remuneration due for that month.  

6. On the basis of information referred to in point 4 above, the Publisher issues and provides 

representatives  of leadAff with cost documentation at the end of each accounting period.  

7. The Publisher's actions required in order to receive remuneration, depending on the legal form: 



a. A legal person, an organizational unit without legal personality, a natural person 

carrying out economic activities, settling income tax in Poland - issues an invoice.    If 

the company is an active VAT payer, then its remuneration is increased by the rate of 

23% VAT. Otherwise, the remuneration is not increased by the rate of VAT.  

b. A legal person, an organizational unit without legal personality, a natural person 

carrying out economic activities, settling income tax in a country other than Poland - 

issues an invoice. In addition, before the payment of remuneration, it shall provide 

leadAff with residence certificate confirming tax affiliation of the  Publisher. In the 

absence of such a certificate,  remuneration payable to the Publisher will be reduced 

by 20%. In the event of receipt of a certificate of residence, the payer (Rankomat) 

may be exempted from the collection of the tax "at source" or it will collect tax in 

accordance with the agreement on the avoidance of double taxation in respect of the 

so-called withholding tax between the  Republic of Poland and the relevant country 

of the Publisher.  

8. The term of payment stated on the cost documentation issued by the Publisher may not be 

shorter than 30 days.  

9. In  cases referred to in § 10, section 7, subsection b, delivery of the invoice is a condition for 

payment of remuneration.  

10. The remuneration is paid to the bank account indicated by the Publisher on the cost 

documentation or in an e-mail message.  

 

§11 The complaint procedures 

 

1. The Publisher has the right to file a complaint concerning the operation and organisation of leadAff 

Affiliation System  via e-mail or registered mail.  

2. The complaint must be lodged immediately after the date of the event giving rise to the claim, but 

not later than one month after the event.  

3. The complaint should  describe the state of affairs and data of the Publisher.  

4. If  additional documents are necessary in order to explain the case, leadAff will inform the 

Publisher about it.  

5. The complaint will be examined within 14 days from the date of its submission. The Publisher will 

be informed about the result of the complaint procedure via e-mail.  

 

 

 

 

 

 

 

§12 Final provisions 

 



1. The agreement is concluded for an indefinite period with the possibility of its termination with 

immediate effect by either party and at any time.  

2. Any disputes shall be resolved amicably by the Parties, acting in good faith and with respect for the 

legitimate interests of the other Party. In the event of inability to settle the dispute amicably, the 

general court with jurisdiction over the applicable law shall be the competent court. 

3. The Publisher agrees to keep confidential any information he has obtained from leadAff or entities 

cooperating with it in relation to cooperation with leadAff throughout the period of its validity, as 

well as within 12 months after its termination. 


